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A Sip

of Greece”

H véa kaprtavia tov Aegean Cocktails & Spirits
vrtootpéng twv EAAfvwv tapaywywv

o Aegean Cocktails & Spirits

TPOTPETEL VA LEKIVI|OOVPE £Vl

virtual taidi otnvy EAAaSa ya

6Ao to Mdawo, vroatrpilovrag
TV YWPa Jag, Ta aAToaTaypata, Ty to-
mkoOTTA KAt Tovg avBphmovg tng. Edd
KaL 5 ypovia twpa, kivodpevo pebodika
KAl PE oTPATNYIKT], £XEL KatopBwael va
BaAer ta EAAnvikd Amootdypata ota
prap tng EAAGSag kal va ta ¢épel oe
emadr] pe Influencers and 6o tov xo-
opo. Méoa oe avté 1o daotnpa, to
Aegean Cocktails & Spirits, oto mAaioto
twv Workshops mov emipeAnnke éyet
prholevioel mavw and 120 kopvpaiovg
bartenders kai dnjpooioypadovg and tnyv
EMGSa xat and 6)o tov xdéopo oty ma-
vépop¢n Trvo. Exel, 6Aot ot xaleapévol
elyav v
evkaipia va
¢ptiaiovv
KOKTEIA e
eAAnvixka
amooTay-
pata,  va
TapAKO-
AovOnoovv
ceplvapla
arlhd mavw
and 6ha va {foovv pia fuwpatikny da-
dixaoia, 1 omola TOVG £XAVE VA VIGTOVY
oe faBog tnv omovdaldTtnTa TNG TOTL-
KOTNTAG.

[TapdAAnAa, Swpydvwoe §vo Peoti-
BaX (oto 360 Cocktail Bar 102018 xat
otov Papo, oto Kévrpo Iohitiopod
I8pvpa Zradpog Niapyog (KIIIZEN) 1o
2019), 6mov mepioodtepot amd 3.000
KATAVAAWTEG €lyav Tnv evkapia va

SoKIpAcovY, OTA pPTAp TWY TAPAYW-
YWV, KOKTEIA pe EAATVIKT] KATAYWYT) Kal
TPOCWTIKAHTNTA KAl VA SovV yla TPQTI|
$opd Ta TomMKd arooTAypata pEca and
é€va ohyypovo mpiopa.

2tig mapodoeg cLVONKEG KAl PE YVW-
pova tnv evBovn anévavtt oe 6AOVG, ot
dpaoeig tov Aegean Cocktails & Spirits
avaykaotikd avafiidnkav. Ou Séeg
Opwg Tov mpeofevel i Slopydvwor wa-
papévouv mo emikaipeg and moté. la
avTo TOV AOYO € pia emoyn] Tov Ot Av-
BpwTol, oL Tapaywyol Kal ETIYEPNTELS
oV YWpov farAovTal, 0 CVYKEKPIPEVOS
Beopog  amoddoioe va emikevtpwel
exel.

Xpnowpomrowwvtag Ty Suvapiky tov,
Zexiva pia kapmavia 6do EANGSa xat
eMnvikd mota. To «A Sip of Greece»
elval pia evépyela ov otnpilel tnv To-
TKOTITA KAl TNV ywpa pag. Mag mpo-
tpémel va otnpilovpe tnv EAAGSa, toug
TAPAYWYOVE KAl TOvG avBpwmous Tr|¢,
Va payelpevovpe pe Tomikd Tpoidvta, va
TVOVPE TOTIKA ATOCTAYPATA, KPATIA
kat preopeg kat va falovpe Aiyo (1) Todd)
and EANGSa ota kokTéiA pag.

Kalei, ooy, 6hovg epag va vtootn-
pidovpe avtr| v xivrjon wov Ba tpélel
ota Social Media. Ilwg; Avefalovtag
pla pwrtoypadia pe éva amod ta ayann-
péva pag pépn ot Ywea Kat ypapovtag
T Ba Bédape va mivovpe exel, avagé-
povtag éva brand. Me kaBe Post, 6a
evioyvovpe tov Ppetvd okomd kabwg ot
etaupieg, Ba dwpilovv 2€ ot Metron
Ariston- Making Responsibility a Trend
v AMKE, n omoia vrootnpilet v
tomkdéTnTA, TV vIEVBVVOTHTA KAl TO

trade Tov ywpouv.

2téyog elvat va yepi-
oet 1o Facebook xat 1o
Instagram pe vmépoyeg
Pwtoypadieg amod ma-
palieg, fouva, povora-
Tia, nAofactiépata kat
avadopég oe KOKTEIA e
eAnvikd amootdypa-
ta. Me 1ta yprpata mov
Ba ovykevtpwBodv Ba
vroatnptyBodyv evépyeleg mTov Tpodyovy
TV TomKOTTA, aAAA kal Spacelg, ot
omoieg Ba fondRcovy Tty emdpevn pépa
6 eotiaong kat aitepa Twv bar.

Inpaveikég Aentouépeteg pia tig
avaptyoeig:

Ta Hashtag pe ta onoia 8a ava-
{ntodvtat ta Post, mpokepévov

va emikotvwvnBody ota brands

eivat ta #ASIpOfGreece kat
#AegeanCocktailsandSpirits .
Ipoxewpévov va paivovrtat ta post Ba
TpETEL TO TPOPLA TOL YPNOTI Va eival
dnpooio. Ot Sopyavwtég evBappdvouvv
TEPLOOOTEPO TA POSt, Tapd ta stories Ta
omoia yavovtat pokig oe 24 wpeg.




